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Weight Training I CHHP-56A A 

General Psychology CPSYCH-1 A 

Amer Pop Music-Blues/Jazz/Rock CMUSIC-12 w 

Adobe Acrobat Essentials CBUSAD-121 A 

Writing for Multimedia CCMPSC-37 A 

Typography CCMPSC -56 A 

Beg. Comm. with the Deaf CSIGN-40A A 

Finite Mathematics CMATH-12 A 

Constitutional Government CPOLSC-10 A 

Computer Graphics I CCMPSC-33 A 

Intro to Computer Video Prod. CCMPSC-29A A 

Survey MUSIC History (MUSIC -11 A 

Reading and Composition: Beg. CENGL-lA A 

Introduction to HTMLCCMPSC-13 A 

Ultimate Frisbee I CHHP-58 A 

Natural Hazards CESC-42 
18 

Intro to Recreation/Leisure CHHP-5 A 

Intro to Public Speaking CSPCOM-1 A 

Algebra II CMATH-104 A 

Work Experience in Business CBUSAD-97 p 

Digital 3D Modeling/Animation CCMPSC-35 A 
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This class was aimed at learning how to use Adobe Acrobat and a lot of the features it has. Such 
as creating fillable forms, organizing pages so they are easy to navigate, adding your own 
signature to pdf’s, creating password protected files for editing and printing, how to comment on 
PDF’s, and lots of many other features that the program has to offer. In general the class was 
aimed at how to create your own PDF using many different programs save files that can be 
imported into acrobat and manipulated to look however you would like to present your 
information. I didn’t add my final PDF portfolio into this PDF because it was a compilation of 
some of the work I had done in other classes, like I am giving to you, and I didn’t want any 
repeats of my work! But the skills of putting this PDF together came from that class itself. 













This class taught me many skills of how to create a short video from beginning to end, as well as 
how to use some green screen effects. We had to plan out everything for our movies before we 
recorded including a budget plan, the script, a premise and login, a release form, a schedule, a 
short story guideline to follow, a storyboard, and a synopsis. It was a lot of work for each movie, 
but the movies turned out decent! We used Adobe Premiere for our projects, and I learned a lot 
about the program. The movie files are too large to send in a pdf, but if you want to see them I 
can share them over Google Drive or some other cloud site. This script was for my final movie. I 
have all the other documents I listed above as well, but this is a good summary of the movie by 
itself. 



 

VIDEO AUDIO 

PRODUCED BY, DIRECTED BY, TITLE: INTRO JAMES BOND MUSIC. 

FADE INTO  
INT. LIBRARY - DAY 
FULL SHOT: BILLY, 20,  LOOKS FOR 
BOOK ON LIBRARY SHELF 

B.G. LIBRARY NOISE.  

MEDIUM SHOT: BILLY PULLS OUT 
BOOK 

BILLY: Oh this looks interesting.  

BILLY PULLS OUT LEGENDARY 
BOOK AND SETS ON TABLE 
 
CU BOOK COVER  IT READS: 
Mysterious Legendary Book 
 
CU BOOK PRINT:  IT READS:  
“LEGENDARY MONK IN THE LANDS 
OF COLUMBANITE. THE MONK CAN 
GRANT THREE WISHES, BUT THE 
ROAD TO FINDING HIM IS 
DANGEROUS. 
 

 
 
 
PAGES  FLIP. 
 
 
MONK (V.O.): Legendary Monk in the 
lands of Columbanite, the Monk can grant 
three wishes, but the road to finding him is 
dangerous.. 
 

ANGLE ON BILLY.  
 

BILLY: No way, Columbanite isn’t that far 
away, and I wouldn’t mind having some 
wishes granted. I guess I’ll need to find a 
crew. 

BILLY POINTS AT TWO PAIRS OF 
RANDOM PEOPLE IN THE LIBRARY.   

BILLY: You must join me on this epic 
quest! 
 
RANDOM PEOPLE #1: O.K.! 
 
RANDOM PEOPLE #2: Sounds boring. 

SERIES OF SHOTS OF TRIO - 
RANDOM PEOPLE AND BILLY -- 
 

A) HIKE THROUGH WOODS 
B) ARE ATTACKED BY NINJAS 
C) CLIMB ROCKS 
D) GO FISHING 

 

 
 
 
 
 
 
 
 



EXT. SCIENCE BUILDING - DAY 
MONK SITS ON GROUND, CROSS 
LEGGED.  HE STRAINS TO HEAR B.G. 
NOISE.  HE ADJUSTS HEARING AIDE. 
 
TRIO APPROACHES 
 
 

 
 
 
 
 
MONK: Who goes there? Do you realize 
who you are speaking to? I am the Monk of 
Columbanite!!!  
  
BILLY: He’s there.  He’s real!! We’ve 
travelled far and wide in search of you. 
 
MONK:  Fat and wide you say? 
 
BILLY:  Far and wide my Dear Monk.  
 
MONK: Well then, I suppose I should 
grant you the choice of three of your 
wishes.  That’s what you’re here for, right? 
 
BILLY: Yes, that’s right! 
 
MONK: You want to fight?!? 
 
BILLY (SHOUTS):  No… I said you’re 
right. 
 
MONK: Of course I’m right.  I’m a monk. 

BILLY ELBOWS THE RANDOM 
PEOPLE - EXCITED. 
 
 
 
 
 
THE RANDOM PEOPLE DISAPPEAR IN 
A GASEOUS PURPLE CLOUD. 

BILLY: Well then, my first wish is that 
these two are gone. 
 
MONK: Argon…?  O.K. 
 
RANDOM PEOPLE #1: What?! 
 
POOF SOUND 
 
BILLY: My second wish is to get an A+ in 
film class. 
 
ALAKAZAM SOUND 
 
BILLY: My third wish is to have all the 
money in the world! 
 



MONK:  Honey.  Your wish is my 
command. 
 
BILLY: No… no… I said… 
 
POOF SOUND 
 
 

BEEHIVE THEN CLOSER ON A 
SHRUNKEN BILLY COVERED IN 
HONEY. 
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Palatino Linotype

Palatino Linotype is a version of the Palatino family that 
uses characters from the Latin, Greek, Cyrillic, and 
currency signs, subscripts and superscripts, and 
fractions. The family of this font uses roman, italic, and 
bold weights. It was the first western OpenType font 
that Microsoft shipped, and it was bundled with 
Windows 2000.
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Apply the Seven-Step Analysis to develop a creative concept 
for getting people to recycle.

Recycle! It makes cents!

Have you thrown something in the trash, not thinking about 
whether or not it is recycleable. Did you know a lot of things 
you throw away can be recycled? Not only is it easy to figure 
out which stuff is, but it is also beneficial to our economy! If 
you simply take an extra 5 seconds in your day to recycle 
something instead of put it in the trash, you can not only benefit 
yourself from possibly making a few bucks, but can also benefit 
society, kind of like a superhero!

Audience

The target audience is people who can make their own choices 
in their house.

Demographics: The age group of people that will be 
targeted is older than 10 years old. The type of gender is not an 
issue. The race is not an issue, although different races might 
have different attitudes to trash and recycling. Their education 
level needs to at least be at a point in which they can understand 
the concept of recycling, and hopefully it is clear after this 
video. Their income needs to be at a point in which they are 
making enough money to be buying enough items that they can 
recycle. Most of the people that will try to be reached are people 



that live in the United States, in which I know that most 
everywhere has a recycling truck as well as a trash truck. 

Psychographics: Most people don’t have a negative view 
on recycling, its a service that gets rid of stuff for them!
Having a short video with some beneficial images of what 
recycling can do, hopefully it would stick in peoples minds and 
give people a positive view towards recycling. 

The Objective

The objective is to allow people who watch this video to 
understand the benefits of recycling, and have this information 
pop in their head when they have a choice to make concerning 
recycling.

The Strategy

This will be accomplished by showing a fast but informative 
video. The video will contain information about how much 
money can be made versus the time put into recycling, and also 
the benefits that recycling has for the economy.

The Content

We can have some shots of trash areas before and after 
recycling, and someone talking in the background with a kind 
voice explaining what is being shown. Then we can show a 
quick shot of someone dropping stuff in a recycling can, and say 
something similar too, “It’s fast, and it makes sense!”



The Medium

The message will be video and audio combined, with color! We 
will need to be able to have medium shot scenes, and some far 
shot scenes that will need to be edited, but it will not need 
special effects, besides some kind of transition. The nice thing 
about this is that if it were well known, it could be used just as 
an audio clip, or on a billboard, allowing it to reach more than 
just TV watchers.

The Concept

The creative concept is: Reycle, it makes cents! The video will 
be informational, and hopefully bring some new known 
knowledge to some individuals. Hopefully with this conniving 
information, people will want to help the environment with this 
simple decision. 



Website Design Document (Light) Template 

Purpose of the Web Site 
This site is being created for a roller coaster park called Phenomenal Park. This park specializes 
in super insane roller coasters, as well as expensive junk food and cheap yet entertaining 
entertainment.  

Needs Assessment 
The goals of this website are to bring awareness of this park to more customers! Short term goals 
would be for people to just check out the website, and even make a trip one day out of the year to 
come and visit, but long term goals would be for everyone to buy a season pass! These goals will 
be measured by our customer count, as well as our ticket and season pass sales count. The site 
will be showing off general information for the park, what to expect when you get here, how fun 
the park is, how much tickets and season passes cost, and even snapshots of the phenomenal 
rides. 

Target Audience 
The demographics for the target audience is pretty simple. The age group is anyone old enough 
to fit in a roller coaster carriage. Gender does not matter. Race does not matter, unless there is a 
race of cannibals. Education level needs to be above second grade level, and that the person can 
speak English. Income level is that of making enough to buy a single day ticket for 35$. 
Applicable psychographics are important because roller coaster parks are scary to some people, 
and exciting to others. We need enough of a balance of good pictures to bring those that like 
challenging roller coasters, and also not so scary to spook away the timid.  

Content To Be Included 
Main Page 

-A picture of a guy on skates at the top of a roller coaster hill.
-Using little coaster carts as the bullets.
-A picture of the top curve of a roller coaster at the top right of the page.
Info Page
-Just a picture of a pinpoint on top of a map next to the address.
Pricing Page
-A picture of happy faces.
-Pictures of people having a good time in the park.
Rides Page
-Pictures of snapshots of all the crazy rollercoasters.



Presentation/Organization 
The website is quite basic. The top of the page has a home, info, pricing, and rides words which 
are linked to the corresponding pages. The information on the homepage is in a bullet format for 
the most part. There is a footer with the copyright information as well as my email. The info 
page is mainly just text laid out under bold headings with information about the park in it. The 
pricing page is laid out in a table. The rides page is a gallery of images which you can click on to 
see a bigger picture of the insane rides. 

Media To Be Included 
I already went over a lot of this in content, but here it is again. The main page has a picture of a 
guy on skates at the top of a roller coaster hill, as well as coaster carts as bullets, a picture of the 
top of a roller coaster with people in it at the top right, the footer has a repeating picture of a 
roller coaster going on and off the screen like hills, and the name of the park in a logo/picture 
format. The info page has a picture of a map with a pinpoint in it. The rides page has snapshots 
of all the rides in the park on it. The background of the website has a zoomed out long shot of the 
park. Also, the icon in the tab bar is a smiley face. They will be incorporated into the website by 
me finding royalty free photos, or just free photos in general and placing them in a media folder 
which I would reference in the HTML of the page. 

Visual Design 
The color scheme of the main body of the page is light blue, fading into white in the center. The 
logo is brown as well as the links at the top. There is also a red theme in the coaster bullet icons. 
The style of the homepage is going to be bullets next to the crazy picture of the guy on skates. 
The bullets will have fun information about the park. This works good because it provides good 
and fast information about the park.  The info page is laid out in a normal text chunk format, and 
the title of the chunk of text, which is in a paragraph, will be larger than the rest of the font. This 
layout works nice because the information page needs to have a lot more text than the homepage, 
so having the text laid out in paragraphs with a larger heading provides easier finding of 
information in the page. The pricing page is in a table. This works good simply because it is neat 
and orderly. The rides page has a snapshot of the images. This works nice because it allows for 
people to skim through the page and see what looks awesome, and click on the picture for a 
bigger one. The font is Times New Roman. 

Outline of the Site Pages (Site Map) 
Main Page 

-A picture of a guy on skates at the top of a roller coaster hill.
-Using little coaster carts as the bullets.
-A picture of the top curve of a roller coaster at the top right of the page.
-Quick information about the fun of the park.
Info Page
-A picture of a pinpoint on top of a map next to the address.



-Information about the creation of the park, the envisionment, the entertainment, and the location
of the park.
Pricing Page
-A picture of happy faces.
-Pictures of people having a good time in the park.
-A table with the pricing of daily with one meal a day, daily with 3 meals a day, and season
passes for the park.
Rides Page
-Pictures of snapshots of all the crazy rollercoasters.
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The link of the catalog is http://www.gocolumbia.edu/catalog_schedules/catalog15.php
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